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Before we get started
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At Busy Rooms we focus on our core product and

competence. Therefore, we partner with specialists
like The Hotels Network when it comes to price parity

as quality and functionalities are immensely important.

We aim to provide you with the best-in-class tools to
efficiently manage your reservations and also

personalise the user experience to drive more direct
channel conversion.



What you'll learn today:

* What the Price Comparison Widget is, how to make the most of it

* How to allow your website visitors to compare prices across various booking
channels, empowering them with valuable information on rates, availability,

and booking conditions.
* How other hotels succeed with the Price Comparison Widget
* Best practices for optimizing this powertul tool to your advantage.

- Other personalisation and conversion features that boost your direct
channel conversion



The leading growth
platform for the direct channel

We are a global growth platform for hotels,
serving 20k hotels worldwide.

By tailoring the user experience throughout
the entire online booking journey, we boost
conversion rates using a series of integrated
tools such as smart notes, exit notes, price
widget, among others, supported by the
power of analytics, machine learning and Al.
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The huge opportunity...

98% 80%

of hotel website traffic of OTA bookers have
doesn’t convert been to the hotel website




The huge opportunity...

98% wmy 97%
! A

leave the
website

2% 3%

convert

+50% direct revenuel



Boosting website funnel conversion in three steps

The right hotel

Convince users that your hotel is the right choice tor them by
providing social proof and hand-selected relevant reviews

At the best price

Ensure visitors know you offer the best available price and
highlight additional direct booking benefits

Now

Encourage visitors to confirm their booking by reducing friction
and creating a sense of urgency
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Conversion Tools

visitors to book directly on your website



Conversion

Reviews Summary: reassure and inspire trust

Reviews Summary v

"The Best Hotel in Scandinavia, if not the world" [_'::l H ig h Iy villsill b |e Gn h{:}mepag E

Everything was perfect. Best of all, the people of the hotel, like the
Danish people in general, are the kindest in the world. It was a perfect
stay for us. Malcolm

Reviews Summary - From Expedia

o Hand-selected reviews

What kind of trip are you

planning? "Best hotel in Copenhagen, if you love shopping location this is
the place”
Friends > [ room ot e cveright st st e ver oy | ' *
_ elegant. loved the gym wimgpoolgand sauna. Brepaklas[ wasr?nclu:ed_ O CO n n e Cte d tc} a m aJ {:} r revl ews
Family ? Unforgettable. Erik " ‘
Couple > From Expedia Sltes (and fu”y Cus_tﬂmlzablE)
Business >

English

C | o Categorized by travel intent:
business, family, etc.

o Available in multiple languages
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Conversion

Price Comparison: the right price, always

Compare Prices v

Hotel Price 200€
+ Late Checkout (i

+ Free Breakfast

Booking.com 230£
Expedia 234€
Hotels.com 240€

Learn more )
m Sd Ve | e searcl

Real-time search ensuring 100% accuracy on OTA and metasearch engines
prices

Hide OTAs and Metasearch engines when there is a price disparity and tra.
discrepancies

Understands tax configuration, no matter how prices are displayed

Segment OTAs and Metasearch engines by country, dynamically displayinc
the relevant ones in each local market

Differentiate between new users and loyalty customers
Add personalized direct booking benefits for each hotel
Available in any currency and 20+ languages

In-widget “Contact Us"” option in case users have questions
13



Why this Price Comparison?

Jlt?ez(ajl—’gtime search: the only way to ensure OTA prices are always up-
o-date

Hotel Price 200€

Dynamically display the relevant OTAs in each local market

+ Late Checkout (1)

+ Free Breakfast

Understands any tax configuration, no matter how the hotel or OTA

Bo0king.com 030 display their prices
Expedia 234L£
Hotels.com 240€ Hide/display OTAs when there is a price disparity

Learn more > . . . .
Display prices in any currency, in 29 languages

‘ Save this search
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Perfectly fit the look & feel of your website

HOME > ESTABLISHMENT > ROOM 1 CHECKOUT PAYMENT

Fitzgeralds Woodlands House Hotel & Spa #+++ TOTAL

ADARE, LIMERICK, , IRELAND
ROOMS | IMAGES | MORE INFORMATION YOUR ACCOMMODATION

Original Irish Hotels ;
s Congratulations! You've found Booking

29013 the best rate anywhere online. 348%€

CHECK IN Wednesday, 22 November 2023

16:00
CHECK OQUT Friday, 24 November 2023 12:00
N® OF NIGHTS 2

CHOOSE YOUR ROOM

DOUBLE SUPERIOR ROOM ROOM DETAILS

------------------------------------------------------------------------------------------------------------------

ROOM TYPE Double Standard Room

! . RATE PLAN Best Available Rat
i Best Available Rate est Available Rate

MEAL PLAN Bed and Breakfast

. Bed and Breakfast £350.00 E] i GUESTS Adults: 2
! RATE DETAILS | VIEW DAILY RATES i

__________________________________________________________________________________________________________________

TOTAL PRICE €290.00

ﬁ 15 people have looked at this hotel
LT Sy~ nalsmaasunsias i sfins cme e nns R mi b s e e ol b s i i Bl i 2 i
CHANGE SEARCH!

TRIPLE SUPERIOR ROOM ROOM DETAILS ONLY 5 LEFT AMEND YOUR CURRENT SEARCH OR
START A NEW SEARCH.

Best Available Rate

Bed and Breakfast

{ RATE DETAILS | VIEW DAILY RATES |
: : WE ARE HERE TO HELP!

---------------------------------------------------------------------------------------------------------------- CONTACT US FOR SUPPORT.

------------------------------------------------------------------------------------------------------------------------------------------------------------ All prices are per trip and indude all taxes, charges and fees, unless



Make the price comparison relevant to each market

@ Expedia

-,

priceline.com

XYY Rakuten

)t
g°iblbu9n maketrip |

Y& PriceTravel - e A $ *
s m HOSTELWORLD . !-\ ‘ f
traveloka® E @ |

’ wot@ “ & | |
E )_

Trip.com
agoda
Oui. B Y

e

muchoviaje

BestDay.com

-

x
decolaricome

x
despegaricom
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Conversion
Price Match

Fight disparities with Price Match - when OTAs or
_ Metasearch engines undercut the hotel price,
Compare Prices v . .
present users with an offer to match it.
Book direct 207¢€
230€

+ Late Checkout (i : ‘
F“C i ec r':'“{ L o Select which OTAs/Metasearch engines to match
+ Free preakKias

against
@ Your search qualifies for a _ ) _ )
— special offer. Click here to apply o 1-Click: discount applied automatically when the
10 SO user clicks on the link (nho need to show an actual
promo code)
Booking.com 210€
Expedia 239 o Option to either match with a price discount or
- - additional perk
Agoda 234¢ o Set several promocode ranges to cover different
disparities percentages
Learn more > p p g

o Track conversion results
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Business Intelligence

Disparity Analytics

o Track OTA price disparities in real time, down to the exact user search query
o Know when OTAs use third-party rates, like Booking.Basic, and receive screenshots for validation purposes

o Receive regular disparities reports by creating email notifications to support your revenue strategy

Screenshots 7

OTA Screenshot

Price Disparity Do\ Mon, 01/03/2021 to Wed, 31/03/2021 ~
Below Above
OTA . Parit : All countries - Hide disparities below 3 % Total Deskto Mobile Tablet
Hotel Price y Hotel Price ! P
Agoda 38.5% 55.3% 6.3%
Below Hotel Price Ofwnload as CSY
Booking 20.9% 0.0% 79.1%
Search i
Expedia 26.3% 64.4% 9.3% Brice Check Check Hotel OTA Dis
o parity y
TA 1 R 1| h DAt P Dy sScreenshols 7
9 Difference In Oul Gussts B | Ry Price Price Search Date age i Cause "
H 1 I m ] lﬁ'l: i lh'":": ‘:"I-. E it 1 F'IE 21
i 26.6 d b Ao 54 Fo Thu, Sun, 2 aetulls 1 Gestrnar 08,86 E_E_E? u, 18/03 _lg_dﬂ; Rooms and Mol OTA Undarcut 18
ity ®1B03R021  21/03/2021 e i o - Rates 0" Holelate O 1A Sereenshol



Conversion

Exit Intent: Keep website visitors from leaving

Exit Intent highlighting direct booking Exit Intent highlighting direct booking
perks with perks with

DON'T GO BREAKING
MY HEART

f this cute puppy still doesnt convinoe you
f tay. our moain f'ealurngs w
An exclusive 0% olf
AR amazing Bcation In Progue
[l 15 Breakfast

How does it work?
When visitors are about to abandon the website (moving their mouse cursor over the URL line of their browser),
an Exit Intent immediately pops up grabbing their attention with a striking message to keep them from leaving.



Saved Search

Not quite ready
to book yet?

Send this search result to your email so you can

come back later to finalize your reservation.

SEND MY SEARCH

Helps guests remember your hotel and share
their searches with other travelers

Customizable email including rates and perks

Opportunity to send fenced offer with a
promo code

Can add terms and conditions to grow your
email database

Display it to users within an Exit message or
below the Price Comparison

20



Help Them Remember Your Hotel by Sending Their Search to
Their Inbox

5 reCent hotel saarch

Hera's your
. rII =
- wﬁi—it, |
|f- .
-
. -
. I , o g |

Z

Send this search result to your emal and EQUiI"ICl.:I{ Hotel New York
complete your bookdng lacer! Miaw

E i iy
far your stay in New York. Complete your
reservation by clicking Book Mow below. Wa look
forward 1o welcoming you.

Save your search

Best Price 5978

Best Available Rate Guaranies

Flexible Cancellation

For mare information please click here (o contact Equinoa Hobel

Maw York
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Personalization

the web experience for every visitor



The importance of personaﬁzation

91% of consumers are
more likely to shop with
brands who recognize,
remember, and provide
them with

-
accenture

67% of first time buyers
give importance to

and triggered actions
based on their

McKinsey & Company

NETFLIX

Netflix Originals




Predictive Personalization: an extra push to conversion

Conversion Rate %

N

Without any
personalization tools

|

Adding
Personalization Campaigns

—
Adding -
Conversion Tools

Level of Website Personalization

= |
[

#
#
F 4
i
#
e

Adding
Predictive Personalization

¥
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Behavioral Targeting: advanced audience creation

Travel Party

rsOnallZation

-~

o Number of adults
o Number of children
o Number of rooms

-4 4 Timing E Demand
. B e gzay jates (:Fzsciﬁc dalt(e or range)
o Days of the week dy cays OT the Wee
. Release (Early bird, Last-minute,
o Time of day
T Custom)

o limezone o Length of stay

o Booking value and availability
Visitor Profile @ Visitor Behavior

o Location (country, state or city
where the user is located)

o Source (TripAdvisor, Google,
Instagram, custom domain, etc.)

o Visitor status (members
vs. non-members)

o Previous interactions

@ Custom Targeting

o Device (mobile, desktop or all
devices)

o URL variables - build your own
based on URL variables

o CRM - custom targeting based
on your datalayer variables

25
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ersonalization

Behavioral Targeting: advanced audience creation

Location (country, state or city
where the user is located)
Source (TripAdvisor, Google,
Instagram, custom domain, etc.)

o Visitor status (members
vs. non-members)

o Previous interactions

-4 4 Timing E Demand Travel Party

. B Stay dates (specific date or range) B

Stay days of the week ‘
o Days of the week _ _ o Number of children
: Release (Early bird, Last-minute,
o Time of day C o Number of rooms
Timezone ustom)
. o Length of stay
o Booking value and availability
Visitor Profile @ Visitor Behavior @ Custom Targeting

Device (mobile, desktop or all

devices)

URL variables - build your own
based on URL variables

CRM - custom targeting based
on your datalayer variables
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How to increase my mobile conversion

_E]_ Categories
_D_ Categories

Select category

B Thu 29/09/2022 - Fri 30/09/2022

Select category

B Thu 29/09/2022 - Fri 30/09/2022

h
Black Friday offer!

Save up to 30% and take advantatge of our

Paradise on
earth

Prices

unlocked our mobile e We're sorry, we're

. closed at the moment
eXChlSlVB Oﬁ.er A2 Maximum persons: 2

v More

Congratulations! You " § Compare

Stay up o date and e the first to
know wihen owr doors will reapen. We

can't walt to welcome you again

Enjoy 20% off when you book on mobile
today. Quick, don't miss out! T _ Emnail address

[t's your lucky day!

I |
00 04 48 X _— B

We've extended our Mobile Exclusive :
Mo, thanks

Reservation Summary

hours minutes seconds
offer - book now and enjoy your 20% off.

Click to apply my discount
Apply discount

Standard Suite

& hictalcermd. heho bel eneteork . com o e s Tt sl RN et , Coem
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Personalizatiol

Behavioral Targeting: advanced audience creation

-4 - Timing E Demand Travel Party

o Date range Stay dates (specific date or range) o Number of adults
Stay days of the week ‘

o Days of the week _ . o Number of children

: Release (Early bird, Last-minute,
o Time of day - o Number of rooms
Timezone ustom)

© Length of stay

Booking value and availability

Visitor Behavior

@ Custom Targeting

o Visitor status (members o Device (mobile, desktop or all
devices)

o URL variables - build your own

&

Visitor Profile

o Location (country, state or city

where the user is located) vs. non-members)

Source (TripAdvisor, Google, o Previous interactions

Instagram, custom domain, etc.)

based on URL variables

CRM - custom targeting based
on your datalayer variables
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How to increase my LOS

Alsl

Al EXAMDER HOTELS
et TP AL Padind

o Availability > a Extras

TMMORC DTS

Summary

FILTERS =

Sort By

Recommended

Book Direct Hotels.com Expedia Booking

£370 | 3 perks> £370 £370 £370

LDEU & DISdaihldal

Cosy Attic Doub

Total for stay from

£370.00

Capacity: ii

Did you know?

If you add an extra night, you'd be eligible for
our Two-Night Spa Retreat, which means:

/ 1x55-minute treatment per person

v Utopia Spa use throughout your stay
 £40 per adult towards dinner
W Full daily breakfast

SEARCH EXTRA NIGHT
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Behavioral Targeting: advanced audience creation

-4 4 Timing
o Date range
o Days of the week
o Time of day
o Timezone

-

E Demand

Stay dates (specific date or range)
Stay days of the week
Release (Early bird, Last-minute,
Custom)

o Length of stay

o Booking value and availability

Travel Party

o Number of adults
o Number of children
o Number of rooms

Visitor Profile

Location (country, state or city
where the user is located)

Source (TripAdvisor, Google,
Instagram, custom domain, etc.)

o e—

@ Visitor Behavior

o Visitor status (members
vs. non-members)

o Previous interactions

@ Custom Targeting

o Device (mobile, desktop or all
devices)

o URL variables - build your own
based on URL variables

o CRM - custom targeting based
on your datalayer variables
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How to increase international conversion

—— AboutUs ContactUs  Neighbourhood Heroes  FAQs rr.;'\.(:-

(®) Hello there! B8 Other
¥ American guests love us for

our !'~|'.l[IL'il_Jll.‘:- roams.

PICK YOURS

Living Collectively \

Bank.

THE APARTMENT COLLECTION




Case study

SENTIDO boosts website
conversion by 143%

Since 2020, SENTIDO has been collaborating with The
Hotels Network (THN) to personalize the website experience
and engage visitors, ultimately boosting direct reservations.
Given the success of this partnership, in April 2022, the
brand decided to explore new opportunities to further
improve website conversions.

The THN team suggested that SENTIDO analyze its
performance compared to others in the market using
BenchDirect. After analyzing the benchmarking results, the
brand decided to incorporate a series of engagement tools
to test the effectiveness of message personalization and the
validity of THN's BenchDirect platform.

https://info.thehotelsnetwork.com/en/case-study/sentido



https://info.thehotelsnetwork.com/en/case-study/sentido

GET STARTED!

https://info.thehotelsnetwork.com/en/busyrooms

Clara Tourme Werner Meyer
Market Manager, UKI VP Strategic Partnerships,
The Hotels Network Busy Rooms

ct@thehotelsnetwork.com werner@busy-rooms.com BBUSY ROOMS

RAL RESERVATION SYSTEM



https://info.thehotelsnetwork.com/en/busyrooms

Thank you

THE
HOTELs  [DBUSYROOMS
NETWORK

https://info.thehotelsnetwork.com/en/busyrooms

Headquarters in Barcelona with a team around the world

Athens - Austin - Bangkok - Barcelona - Bogota - Buenos Aires - Frankfurt - Hoi An - Hong Kong - Istanbul

Jakarta - Los Angeles - Manila - Mexico City -+ Miami - New York - Paris - San Francisco - Singapore - Vancouver


http://www.thehotelsnetwork.com/
https://info.thehotelsnetwork.com/en/busyrooms

