
Techniques to Encourage Users to Complete Their Booking

Ensure Your Website Visitors 
Come Back… and Convert

Best 
Practices



Sometimes Visitors Need a 
Little Nudge in the Right 
Direction…

Most people are not ready to book a room on the first visit 
to your hotel website. To ensure users come back to your 
website, first you must help them remember you and then, 
if they do decide to return, make their booking process as 
easy as possible. 

Allowing visitors to save their search or personalizing 
welcome messages for returning visitors are just some of 
the effective ways of encouraging people to come back 
and book direct. 

Here, we give a brief introduction into these techniques 
and more, followed by a series of concrete examples to 
inspire new campaign ideas for your hotel brand.



The Right Message, at the Right 
Time

Saved Search
Ensure visitors come back to complete their booking

Last Search
Make the booking process easy for returning users

Layers
Welcome visitors back creating a personal user experience



Save Your Search
If a visitor is not ready to make their booking, help them remember you! 
Give them the option to save their search and receive an automatic email 
with all the details. Include a link in the email which takes them directly to 
the booking engine so they can easily resume their previous search and 
complete the reservation.

Help Users Remember You

Email example



Easy Sharing
A great place to promote the 
feature is within our Price 
Comparison widget. 

Before confirming a booking, 
people often want to check the 
dates and prices with other 
members of their travel party. 
Saved Search makes it easy for 
guests to share the details of the 
hotel stay they are considering 
with others.

Display the Saved Search Option in Price Comparison



Exit Intent Banner
When the user is about to abandon 
the page, use an attractive Exit 
Intent banner to encourage them to 
save their search. 

Not only will it increase the 
likelihood of them coming back to 
book direct. It’s also a fantastic way 
to grow your database of 
prospects. Include an opt-in tick 
box with the terms and conditions 
to comply with privacy policy 
regulations. 

Capture Visitors’ Details Just as They Are Leaving Your Website



Personalized Email & Offer
Customize the design of the saved search email 
that visitors receive to fit perfectly with the look 
and feel of your brand.

Within the email, showcase special promotions 
or upgrades, incentivizing visitors to book direct 
at your hotel. Including fenced offers with 
promocodes has proved to be an effective tactic 
to encourage users to complete their reservation. 

Encourage Visitors to Complete Their Booking
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Recognize Returning Website Visitors

Welcome Message
Making guests feel welcomed is the 
essence of hospitality. One option to 
consider is to create a welcome Layer 
and use segmentation rules so that it 
is only shown to users who have 
already visited your website. 

To make the message even more 
powerful, use a personalized offer as 
an additional incentive for people to 
book direct.



Last Search
Nobody likes having to fill out their 
booking search details time and time 
again. That’s why the Last Search 
function is really useful. 

This means that we detect when a user 
is returning to your website so that a 
button is automatically visible for them 
to resume their previous search. By 
clicking on the link, the user is 
redirected to the booking engine with 
the dates and room type already 
selected, making it easy to complete 
the reservation.

Make It Easy for Returning Visitors to Complete Their Booking



Top Tips

• If someone isn’t ready to book, make it easy
for them to save their search for later.

• When capturing emails, include a opt-in so
that you can grow your marketing database.

• Customize the design of messages and
emails to reflect the look and feel of your
brand.

• Welcome back returning visitors to your 
website.

• Consider using exclusive perks or fenced
offers with promo codes as an incentive to
complete the booking.



The Hotels Network offers clients a hotel tech ecosystem 
to increase website conversions and ADR. By adding a 
layer of tools to the hotel brand’s website and booking 
engine, the software optimizes the user experience and 
boosts direct bookings.

The company’s latest product innovation, Oraculo, is the 
world’s first predictive algorithm for hotels. Oraculo 
harnesses machine learning techniques to predict the 
behavior of visitors to the hotel website and then 
automatically personalizes both the message and the offer 
for each user.

The company’s mission is to improve the booking 
experience and bring transparency back to both clients 
and hotels.

About The Hotels Network



www.thehotelsnetwork.com

info@thehotelsnetwork.com


