
Hotel Website 
Messaging
Making the Right First Impression

DESIGN GUIDE



The importance of the 
visual experience

We all judge a book by its cover — and websites are no exception.

Your hotel website is the starting point of the guest journey, so it’s 
essential to deliver a flawless on-brand booking experience. 

Beyond ensuring your content is on point, the right visuals and 
design choices help capture attention and guide visitors smoothly 
through the booking funnel. Striking the right balance between 
functionality and aesthetic appeal not only enhances the user 
experience but also lays the foundation for a strong direct channel 
strategy.

Let’s explore some practical guidelines to optimize your marketing 
message designs and create a superior website experience that 
maximizes conversions.
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Design basics
Core principles of visual design to ensure clarity and brand consistency

01.



Every brand has its distinct values 
and identity. A core element that 
makes any brand recognizable is its 
color scheme. Keep this in mind 
when creating marketing messages 
on your hotel website. Ensure that all 
the graphical elements come 
together harmoniously to support 
your brand identity.

Coherence

Ensure the color scheme 
matches your brand identity 
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D E S I G N  B A S I C S



Choose text color carefully 

One of the most important things when 
choosing colors is contrast, especially when 
it comes to text. 

When creating your online marketing 
messages, choose contrasting colors to 
improve readability and deliver a clear 
message.  

Readability
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D E S I G N  B A S I C S



Find the right balance with fonts

When choosing the font of your messages, 
ensure these match the personality of your 
brand and that they work well together. It’s 
worth taking the time to try out different 
combinations. 

It’s best to choose a maximum of 3 fonts, 
using different variations (bold, italics etc.) 
rather than using multiple fonts. This way, 
your design will look more professional     
and appealing. 

Limit your fonts
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D E S I G N  B A S I C S



Think about furnishing a room. You don’t 
usually fill every part of available space 
with furniture and objects. If you do, the 
room starts to look cluttered, and no 
longer feels pleasant. 

The same applies to design. If you have 
too many elements on a banner, the 
message will not be clear for users and will 
most likely be ignored. Keep it simple!

A clean design
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White space is your friend
D E S I G N  B A S I C S
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With the ever-growing influence of social 
media, the standards for visuals have 
reached new heights. It’s important to 
choose images that look more natural,   
and use different and more interesting 
angles as opposed to the staged, cliché 
ones we’ve all seen.

Staging your own photoshoots is the ideal 
option, but not always possible. Luckily, 
THN’s platform provides you with an 
extensive image gallery of a wide variety  
of options for you to choose from.

Avoid the cliché

Images speak louder than words
D E S I G N  B A S I C S



The scaling of objects matters when you want 
to emphasize certain things or help navigate 
the viewer’s eyes. Making some elements of 
the content bigger helps to focus attention 
on the most important things you want the 
user to see first. 

Hierarchy can be applied to all design 
elements (photos, graphs etc.) - not just text. 
Color also helps with hierarchy, and is a good 
way to draw attention to a specific element 
such as a CTA. 

Size matters
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Achieve good size hierarchy
D E S I G N  B A S I C S



If everything yells for your viewer’s

attention, nothing is heard.

Aaron Walter, “Design for Emotion”
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Personalization in action
Turning design principles into practice with THN’s platform

02.
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Let’s take a moment to look at the design 
formats available through The Hotels Network 
platform, each one fully customizable to 
reflect your brand identity.

The visual impact of your website messages is 
crucial in capturing visitor attention. Choosing 
the right combination of formats ensures they 
blend seamlessly with your site’s overall 
aesthetic while guiding guests through the 
booking journey.

Find the ideal mix 
of website message 
formats

P E R S O N A L I Z A T I O N  I N  A C T I O N
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Couples

Personalization isn’t just about adding new 
messages on your site. With Swaps, you can 
take personalization further by automatically 
replacing existing website content and images 
based on specific targeting rules. 

The result: each visitor sees content tailored 
to what they’re looking for, creating a more 
relevant and engaging experience. 

Swap your existing 
website content for 
every visitor

P E R S O N A L I Z A T I O N  I N  A C T I O N
Families

https://info.thehotelsnetwork.com/en/swaps?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025


Targeting rules to 
make messages 
relevant for users
Use intelligent behavioral triggers to show 
users personalized messages at critical points 
in the online booking process to create 
urgency, decrease the risk of bounce, and 
encourage engagement.
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Stay dates, Stay days of the week, Days until check-in, Length of stay, Specific Value / Sold 
out / Not sold out

Timing

Search

Travel Party

Visitor Profile

Visitor Behavior

Data Variables

Date range, Days of the week, Time of day, Time zone

Number of adults, Number of children, Number of rooms

Geo-location  | Traffic source | Device

New / returning visitor, Registered / non-registered visitor, Website interactions 
on previous visits

URL variables, Campaign UTMs, Data layer variables, CRM targeting

Dynamic Rules
Price disparity detected, Market demand

P E R S O N A L I Z A T I O N  I N  A C T I O N
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Hotel A

Brand themes to guarantee consistency

P E R S O N A L I Z A T I O N  I N  A C T I O N

Hotel B Hotel C

Create and manage your own brand 
themes and assets to ensure a consistent 
look and feel across properties. Empower 
teams to move fast while staying on brand.

Speed up execution 
with shared assets
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Create fast. Stay on brand.

Explore our extensive library of templates 
designed for specific goals, message types, or 
calendar dates. 

With no coding required, you can easily adapt 
any template so your messages perfectly reflect 
your brand, every time. You can also set up 
brand-approved templates to ensure consistency 
across your team.

Templates to unlock creativity and save time

P E R S O N A L I Z A T I O N  I N  A C T I O N



Creating engaging messages for your 
hotel’s website shouldn’t be difficult. With 
our AI-powered content recommendation 
system, you get ready-to-use, customized 
templates tailored to each property —
making it easy to launch powerful 
campaigns in just a few clicks.

Your shortcut to 
impactful messages
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Take it to the next level with 
AI Templates

P E R S O N A L I Z A T I O N  I N  A C T I O N

https://blog.thehotelsnetwork.com/introducing-ai-templates-your-shortcut-to-impactful-website-messages?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025


Messaging optimization
Usability and conversion tactics to guide guests seamlessly from first click to booking

03.



86 people have looked at this 
hotel today

We’re just steps away from 
Arizona’s best parks… explore 
them on one of our golf carts!

Special Summer Offer!  Check 
for more info
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Include simple icons to grab attention

M E S S A G I N G  O P T I M I Z A T I O N

No matter how important words are, they 
sometimes need a visual aid to support them. 

Get your visitors to notice your messages by 
including a simple and clear icon. Icons help 
your content to jump off the page and ensure 
users quickly get the main point.

When creating Smart Notes within the THN 
platform, you can choose from more than 80 
icons to complement your message.

Icons

https://www.thehotelsnetwork.com/en/conversion-personalization?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025
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Make your call to action stand out

M E S S A G I N G  O P T I M I Z A T I O N

A color that stands out always grabs more 
attention than a color that blends in. 

With this in mind, you want to ensure that 
your “Book now” button is the element that 
stands out the most on your website, so using 
a strong and appealing color should be a 
must-do.

As for your website marketing messages, 
make sure these come together harmoniously 
with your website elements to support your 
brand identity.

A clear call to action (CTA)



When exploring a hotel website, visitors are often 
exposed to loads of new information; sometimes, 
it’s difficult to remind everyone of everything.

So, make it easy for them. Within the THN 
platform, you can strategically set the timing of 
your marketing messages to give visitors enough 
time to read, process and remember them.

Timing is key

Not sure if your plans will 
go ahead? We’ve got you 
covered with our flexible 
rates. Book now!

x

Enjoy complimentary parking
x

Not sure if your plans will go 
ahead? We’ve got you 
covered with our flexible 
rates. Book now!

x

BOOK HERE
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Strategically set the timing of your communications

M E S S A G I N G  O P T I M I Z A T I O N



Nobody like a messy website.

An unorganized site and content overload will 
only lead to confusion or frustration. Make sure 
that the information displayed on your website 
isn’t overwhelming and that it doesn’t obstruct 
other important visuals or content. 

Placement plays a 
crucial role
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Position your marketing messages wisely

M E S S A G I N G  O P T I M I Z A T I O N
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It’s important your visitors don’t feel 
overwhelmed or showered with marketing 
messages that may create confusion or 
distract from the rest of the content on your 
website.

With THN’s Inliners, you can seamlessly 
integrate your messages within your 
website. Appearing as native content, these 
enable you to create subtle, beautifully 
integrated designs that don’t overload the 
user experience.

Inliners

Don’t overload the user experience

M E S S A G I N G  O P T I M I Z A T I O N

https://www.thehotelsnetwork.com/en/conversion-personalization?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025
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Don’t overload the user experience – Pro Tip

M E S S A G I N G  O P T I M I Z A T I O N

Play around with the opacity of your 
messages to provide a delicate and 
more subtle visual experience.

Pro Tip:



If your hotel website is accessible 
through both web and mobile browsing, 
ensure you provide a smooth 
experience across all devices. 

Adapt or shorten your marketing 
messages towards mobile visitors for a 
non-intrusive UX, and always keep the 
same tone of voice to guarantee 
consistency. 

Keep mobile in mind
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Adapt the length of your messages based on user device

M E S S A G I N G  O P T I M I Z A T I O N



Sometimes it can be difficult to work out what 
message formats, photos, wording or CTA 
buttons convert most visitors on your website. 
When dealing with these choices, chances are 
you won’t know until you try it out.

This might be the best time to test your options 
and compare results. Within the THN platform, 
you can build A/B and multivariant tests to see 
what works best when nudging visitors down 
the booking funnel.

Testing your messages
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Figure out what mix works 
best for your visitors 

M E S S A G I N G  O P T I M I Z A T I O N



The EAA is a landmark EU directive that aims to 
harmonize accessibility requirements across 
digital services.

For hotels, this means that every aspect of a 
brand’s online presence, including browsing, 
booking, and customer service, must be 
accessible to users with visual, auditory, 
cognitive, or motor impairments.

Find out more.

Why It Matters
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Respect the European Accessibility Act

M E S S A G I N G  O P T I M I Z A T I O N

https://blog.thehotelsnetwork.com/what-hoteliers-need-to-know-about-the-european-accessibility-act?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025
https://blog.thehotelsnetwork.com/what-hoteliers-need-to-know-about-the-european-accessibility-act


Key
Takeaways
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• The direct channel is the starting point of the guest experience 
you provide. Pay attention on delivering an on-brand online 
booking experience. 

• Visual appeal is key to grabbing attention. When creating your 
marketing messages, ensure that the color scheme, placement 
and UX all fit perfectly together.

• Remove friction in the booking funnel wherever possible. Display 
attractive, clear, relevant and timely messages to visitors to 
encourage more direct bookings.

• Keep in mind your mobile audience. Simplify your marketing 
messages for mobile visitors, keeping the same tone of voice 
across devices. 

• In times of uncertainty, use A/B testing to easily figure out which 
messages perform best.



About The Hotels Network
The Hotels Network, a Lighthouse company, is an innovative technology company working with over 
20,000 hotels around the globe. Boasting an international team of specialists with deep expertise in 
hospitality, product design, and consumer marketing, the company offers clients a full-stack growth 
platform to power their direct channel. By leveraging a series of integrated tools and analytics, hotel 
brands can attract, engage and convert guests throughout the user journey. 

In addition to price comparison, reviews summary, and a suite of personalization options, THN's 
Direct AI Suite is deeply integrated in their platform, from predictive analytics to generative AI. 
Predictive Personalization uses machine learning to predict user behavior and automatically tailor 
messaging and offers for each user. BenchDirect’s benchmarking tool provides unmatched 
competitive data for the direct channel. Recent innovations include KITT, an AI-powered receptionist, 
and Loyalty Lite, a seamless guest login tool for personalized booking experiences.

Contact us today to find out more.

THN is proud to have been recognized for the company’s product 
innovations, rapid growth, and unique workplace culture for the third
year in a row, most recently named the Best Direct Booking Tool for 
2025 in the prestigious HotelTechAwards.

https://www.thehotelsnetwork.com/en/contact-us?utm_source=?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025
https://blog.thehotelsnetwork.com/the-hotels-network-named-best-direct-booking-tool-in-2025-hoteltechawards/?utm_source=database&utm_medium=guide&utm_campaign=design_guide_2025


www.thehotelsnetwork.com

Headquarters in Barcelona with a team around the world


