
Hotel Website Personalization 
Techniques That Work
Effective strategies to engage with visitors and boost direct bookings



The Importance of Hotel 
Website Personalization

Travelers today crave personalized experiences and seek tailored offers 
that align with their individual preferences. To stay competitive and attract 
more guests, hotel brands must harness the power of personalization. 

Personalization applies across the entire guest journey, from initial research 
and online booking to the on-property guest experience and post-stay 
interactions. In this guide, we’ll specifically focus on the booking phase. 

We’ll provide a brief introduction to the types of personalization tools and 
targeting options available. Then we’ll showcase a series of winning 
examples to help you deliver a seamless, optimized online experience 
that will convince visitors that your hotel is the perfect choice for their stay.



Choosing the Best Combination of Message Formats

Layers
Create a personal 
and engaging user 
experience

Smart Notes
Nudge users towards a 
booking with real-time 
notifications

Exits
Persuade abandoning 
visitors to stay on your 
website

Inliners
Seduce users with subtle 
messages without 
interrupting the UX

Creating impactful personalization campaigns can be best achieved by leveraging a variety of display types and formats. 
The Hotels Network platform provides extensive design possibilities, allowing full customization to align with your brand. 

Choosing the right format is crucial in engaging your hotel website visitors and maximizing direct conversions. Make sure 
to carefully select a combination of messages that perfectly suits your campaign’s objectives.



Timing Demand Travel Party

Visitor Profile Visitor Behavior Custom Targeting

o Date range 
o Days of the week
o Time of day
o Timezone

o Stay dates
o Stay days of the week
o Release 
o Length of stay
o Booking value and availability

o Number of adults
o Number of children
o Number of rooms

o Location
o Source

o Visitor status
o Previous interactions

o Device
o URL variables
o CRM

Optimizing Personalization Using Advanced Targeting Options



Date range, time of day and time zone

Personalization based on 
Timing



Highlight Your Exclusive Direct Booking Offers

Time-sensitive offers are a great 
way to drive users to complete their 
reservation instantly. No one wants 
to miss out on a too-good-to-be-
true deal!

Be sure to effectively communicate 
these to your website visitors while 
the offer is active, including a 
simple yet powerful countdown 
clock to create a sense of urgency 
and excitement among users.

Expiring soon!

https://www.thehotelsnetwork.com/en/conversion-personalization/


We’re not just talking about 
events that are happening at your 
property. Take advantage of 
other local events to boost 
demand and direct reservations.

Is it Marathon weekend? Promote 
perks tailored to runners such as 
detox juice, dried fruits, specially 
adapted breakfast, and that well-
deserved glass of wine to 
celebrate crossing the finish line. 

Celebrate locally

Leverage Events Happening in Your Destination



If your marketing team crafted a 
creative online campaign, why 
not let everyone know?

Be sure to showcase your 
initiatives so they catch the 
attention of your website visitors. 
This is a fantastic way to invite 
your users to participate in 
engaging online experience while 
driving more reservations on your 
direct channel.

Make it fun!

Drive Traffic to Your Marketing Campaigns



Capture the Emails of Visitors Not Ready to Book

Visitors may not be ready to book on 
the first visit to your website, but 
their exit from the website should 
never be a goodbye. 

Whenever you identify abandoning 
users, use an email capture form to 
encourage visitors to share their 
contact details. This is an effective 
way to grow your database of 
potential guests for future marketing 
campaigns.

Stay in touch

https://www.thehotelsnetwork.com/en/conversion-personalization/


Stay dates, release and availability

Personalization based on 
Demand



Encourage Last Minute Reservations

Chances are that visitors searching last-
minute are looking for the best deal out 
there, so why not offer them just that?

To capitalize on their interest, use 
targeting rules to display an irresistible 
offer that must be acted on quickly.

What’s more, with Inliners, you can 
effortlessly integrate stunning designs 
into your website, allowing you to 
update your communications regularly, 
no coding required.

See you soon!



Upsell Personalized Packages Based on Specific Searches

Upselling is a great opportunity to increase 
your hotel’s average booking value.

Be sure to create exclusive packages that 
include some of the most unique offerings 
your property has and tailor them to specific 
booking dates, lengths of stay, and even the 
number of travelers.

Showcasing appealing choices can really 
help to capture the interest of potential 
guests. What’s more, by ensuring your 
messages are displayed when the search 
matches the established criteria, you’ll 
guarantee the right offer is being shown to 
the right visitor at the right time.

Fancy an upgrade?



Attractive Deals for Weekend Travelers

Increase bookings on shoulder nights 
instead of having Saturday night stand-alone 
bookings. 

By targeting visitors planning to stay solely 
on Saturday night at your hotel and showing 
them a tempting offer to extend their 
weekend, you can boost occupancy on dates 
with low demand while increasing the 
average booking value. 

How does a 25% discount for an extra night 
sound?

Stay the weekend



Encourage Your Visitors to Stay a Little Longer

If a visitor is browsing on your booking 
engine, they are already interested in your 
property. So why not present them with 
the irresistible chance to stay a little bit 
longer? 

By targeting users searching for specific 
dates and offering an incentive to extend 
their stay, you can easily increase your 
ABV. 

In this example, the hotel created an offer 
targeting searches for stays of less than 
four nights, encouraging visitors to stay 
longer and take advantage of a discount. 

Extend your stay



Exclusive Perks Tempting Visitors to Contact You

Offer an additional incentive to guests who 
are considering extending their stay by 
booking with you. Highlight this benefit at a 
crucial stage of the booking process, giving 
them the option to call you and request it, 
ensuring a truly personalized service.

With THN's Call-to-Action (CTA) buttons 
featuring email and phone call 
functionalities, you can enable visitors to 
effortlessly communicate with you through 
your website, creating a seamless and 
interactive communication experience.

Extend your stay



Provide Availability When There Is None

If you find yourself completely booked up 
over certain dates, well done! But don’t let 
visitors searching for a stay during those 
dates leave your website disappointed. 
Capture their information so you can let 
them know if a room becomes available 
while keeping your database growing with 
new opportunities. 

Form Builder enables you to do just that. 
Create customized website forms to 
capture visitors’ information and show it to 
the most relevant audiences. For example, 
to those visitors searching for dates when 
the hotel was sold out. 

Read about how one hotel brand 
converted 20% of leads while sold out 
using this handy tool.

No rooms? No problem!

https://blog.thehotelsnetwork.com/parkhotel-adler-case-study?utm_source=content&utm_medium=content&utm_campaign=summerguide


Number of travelers and rooms

Personalization based on 
Travel Party



Highlight Relevant Family Offers

Holidays mean family outings, so be sure 
to communicate your relevant family USP’s 
to encourage bookings from them.

Using targeting rules, you can easily 
personalize the message to make them 
feel welcome and invite them to 
experience an enjoyable vacation at your 
property. For example, if the user is 
searching for a stay for 2 adults and 2 
young children, highlighting that kids 
under 5 can stay for free would be a great 
way to entice a booking from families of 4. 

Everyone’s welcome



Target Business Travelers

Business travelers have completely 
different needs and demands than 
leisure travelers, so be sure to quickly 
identify these and present them with 
a tailored offer to suit their 
expectations.

Create appealing packages that 
include late checkout, free high-
speed WIFI, or even unlimited access 
to the gym. A slight adaptation to 
your offers will have a huge impact 
on those reservations coming from 
business travelers.

Time to work



Grab the Attention of Couples About to Leave Your Website

Don’t let potential guests leave your 
website without giving them a final 
reminder of your exclusive rates.

With Exits, you can automatically 
display messages to those visitors 
who are about to abandon your site. 
These types of messages are highly 
effective at prompting visitors to re-
engage and complete their 
reservation. 

Using eye-catching visuals and 
applying targeting rules, you will 
ensure the message is personal and 
boosts conversion rates. Here, the 
hotel is offering a date night package 
to couples that are about to abandon 
the site. Tempting, right?

Final reminder

https://www.thehotelsnetwork.com/en/conversion-personalization/?utm_source=content&utm_medium=content&utm_campaign=pricingguide


Encourage Group Reservations

Planning a group trip? This is not always 
an easy task... 

Be sure to make the booking process as 
smooth possible by offering extra support 
for big group reservations. A simple yet  
powerful approach that will make you 
stand out from the others.

Simple and easy



Location and source

Personalization based on 
Visitor Profile



Target Your Domestic Market

While we’re all eager to welcome back 
international travelers, we can’t forget 
about the domestic market.

Provide them with a warm and personal 
welcome to excite them with local 
experiences to guarantee they book 
directly with you. What’s more, be sure to 
craft the wording carefully to make it clear 
that the offer is exclusive for them.

We love locals



Leverage Festivities From Your Top Visitor Countries

The top visitor country for your hotel has 
the potential to generate most of the 
website conversions. Therefore, you 
should deliver targeted messages that 
resonate and grab their attention.

A quick win is creating exclusive packages 
around the key events or holidays taking 
place in those destinations. For example, if 
a fair share of your international visitors 
come from the United States, provide 
them with an exclusive 4th of July discount. 
Using geo-targeting rules, you will ensure 
that only visitors from this market see the 
exclusive deal.

Let’s celebrate!



Engage With Visitors Coming From Social Media

Social media is one of the most 
effective channels to grab the 
attention of potential guests, but it’s 
often difficult to convert these lookers 
into bookers. When a visitor lands on 
your hotel website coming from your 
social media channels, make sure you 
provide a personalized experience to 
gently nudge them towards a direct 
booking.

A warmly worded welcome with an 
exclusive discount for Facebook 
visitors has proven to be a particularly 
effective message.

Recognize your visitors 



Device, URL and CRM

Personalization based on 
Visitor Behavior



An easy way to capture more sales is 
offering your loyal customers early 
access to deals and special 
promotions. By making them feel 
special, you can get ahead of the 
competition and ensure their time 
and money are spent with your hotel.

What’s more, you can take this 
approach to encourage new 
memberships. Encouraging them to 
sign up to your club for access to 
exclusive deals is an effective way to 
grow your database of loyal guests. 

A VIP treatment

Reward Your Loyal Guests

Offers for non-members

Offers for members



Most likely, a visitor will explore 
your website several times before 
booking their stay, and they will 
not have the same expectations 
and behaviors as a visitor arriving 
on your website for the first time.

Identify those potential guests 
who are coming back to your 
direct channel and welcome them 
with a hard-to-resist deal to spark 
their interest and tempt them to 
confirm their reservation with you. 

Double down

Reward and Recognize Returning Visitors



Visitor status and interaction

Personalization based on 
Custom Targeting



Tailor Your Website Messages to Each User Profile

The information that a hotel keeps in their 
membership database is incredibly valuable. 
Not only does it provide information on a 
member’s demographics, but often insights 
into their preferences as well. By tailoring the 
messaging of your website based on that 
information, you’ll be able to elevate and 
personalize your booking experience for 
returning guests, significantly increasing the 
likelihood of more direct bookings and 
revenue.

The best part? It’s incredibly easy to implement 
on your website. CRM Targeting enables hotel 
brands to apply advanced targeting rules based 
on user profile data. 

Personalization based on CRM

https://info.thehotelsnetwork.com/crm-free-trial-request


With more and more visitors 
searching for a hotel from their 
mobile device, it’s essential to 
provide a smooth mobile experience 
and offers targeted toward that 
specific audience.

Communicate your exclusive mobile 
offer effectively at key points of the 
mobile booking funnel, with 
personalized messaging that adapts 
to smaller screens and results in 
instant conversions. 

A seamless experience

Don’t Forget About Mobile



Target Low-Intent Users With a Special Offer

One way of maximizing your revenue 
and protecting your margins is by 
offering discounts only to guests in 
need of an extra incentive to book.

Predictive Personalization uses machine 
learning to identify low-intent users 
(those who are less likely to book) and 
automatically displays the best offer to 
get additional reservations from users 
that would otherwise have left the 
website without booking. 

This technique is highly effectively for 
driving more direct bookings without 
using these resources on high-intent 
users (who don’t need a discount to 
tempt them to book).

Reduce promotional costs

https://www.thehotelsnetwork.com/en/predictive-personalization/?utm_source=content&utm_medium=content&utm_campaign=pricingguide


Sometimes it can be difficult to work 
out what message formats, photos, 
wording or CTA buttons convert the 
most visitors on your website. When 
dealing with these choices, chances are 
you won’t know until you give it a try.

This might be the best time to test your 
options and compare results. Within 
THN’s platform, you can build A/B and 
multivariant tests to see which 
messages are most effective at nudging 
visitors down the booking funnel.

Testing your messages

Figure Out What Mix Works Best For Your Visitors 

A/B test color of CTA button
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ü Create a cohesive experience throughout the booking 
funnel. Display attractive, clear, relevant and timely 
messages to visitors to encourage more direct bookings.

ü Use the message format that best adapts to your 
strategy and objective. 

ü Apply targeting rules to ensure your message truly 
resonates with guests and boosts reservations.

ü Offer exclusivity - include unique offerings within your 
messaging to make visitors feel special and 
encourage them to book with you.

Key 
Takeaways



About The Hotels Network
The Hotels Network is an innovative technology company working with over 20,000 
hotels around the globe. The company offers clients a full-stack growth platform to 
power their direct channel. By leveraging a series of integrated tools and analytics, 
hotel brands can attract, engage and convert guests throughout the user journey. 

In addition to price comparison, reviews summary, and a suite of personalization 
options, THN's Direct AI Suite is deeply integrated in their platform, from 
predictive analytics to generative AI. Predictive Personalization uses machine 
learning to predict user behavior and automatically tailor messaging and offers for 
each user. BenchDirect’s benchmarking tool provides unmatched competitive data 
for the direct channel. Recent innovations include KITT, an AI-powered 
receptionist, and Loyalty Lite, a seamless guest login tool for personalized booking 
experiences.

Contact us today to find out more.

THN is proud to have been recognized for the company’s product
innovations, rapid growth, and unique workplace culture for the
third year in a row, most recently named the Best Direct Booking
Tool for 2025 in the prestigious HotelTechAwards.

https://www.thehotelsnetwork.com/en/contact-us?utm_source=?utm_source=database&utm_medium=ebook&utm_campaign=trends2023
https://blog.thehotelsnetwork.com/the-hotels-network-named-best-direct-booking-tool-in-2025-hoteltechawards/?utm_source=?utm_source=database&utm_medium=ebook&utm_campaign=trends2023


www.thehotelsnetwork.com

Headquarters in Barcelona with a team around the world


